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EDITOR’S NOTE

DELTA CORPORATION LIMITED, GENERAL
MANAGER - CORPORATE AFFAIRS
PATRICIA KUDZAI MURAMBINDA
Hi Everyone!
I am delighted to bring you the refreshed edition of our newsletter. The
new design has been necessitated by the need to make our newsletter
easily readable on our computers. I sincerely hope you will love it and
enjoy it!
In this newsletter, we take time to appreciate you our employees for achieving so many
milestones with us and growing our company to what it has become today! We know you
have worked very hard and we truly admire your dedication. We look up to you for your
creative outside-the-box thinking, resourcefulness and willingness to always help others. We
want to do the same for you.
Loyal and dedicated employees like you, are the foundation to any successful company.

To Contributions to Delta
World are welcome.

COVID-19 has greatly affected our lives, our work and our activities. Getting vaccinated is
the best thing you can do to protect yourself and help us all get back to our normal way of
life. We want to thank you for embracing the on-site COVID-19 Vaccination Programme.
We all play a part in keeping our community safe and staying on the right path out of this
pandemic.

Please email your article
and pictures to the editor,
Patricia Murambinda, at
p.murambinda@delta.co.zw.

Thank you for your contribution to our success! Throughout this Covid-19 pandemic time
it’s important that we support each other and the community. We’re all in this together.”.

Pictures must be good quality,
in focus and high resolution, in
jpeg or pdf format.
If you have any queries, please
address them to Kissmore
Murandu(ki.murandu@delta.
co.zw) at Delta Corporation
Head Office.

CORPORATE AFFAIRS PATRICIA KUDZAI MURAMBINDA
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Delta Corporation – Brighter
Together
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CEO’S MESSAGE

CEO’S MESSAGE
I take up this challenge with full conviction that we will all strive to
continue to be a winning Delta team that thrives on hard work and
dedication across its various business units.
When making my decision to
accept my new role as the CEO
of the Company, four areas
stood out most:
1) I recognise that our people’s
commitment has played a
critical role in ensuring we
deliver on our purpose even
during these trying times.
Thank you all for your
enormous contribution

“

I feel honoured, humbled and
privileged to take up this role at
this time notwithstanding the
various macro challenges facing
the world and our economies at
large.
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2) Our customers and
consumers have come to
expect only the best service
and finest beverages from us.
They deserve it and we should
continue to surpass their
expectations by relentlessly
focusing on them.
3) The “whatever it takes”
attitude the team uses to assist
customers is part of our DNA.
I have been part of this great
organisation for over 20 years,
I know our ways are tried and

tested and differentiate us.
4) “It” really is all about
the endpoint and securing
the sales volume. The truth
is, there is no better way to
protect our business other
than to sell. Everyday must be
a good sales day. Our job is
to make the implementation
and management of the sales
process more efficient and far
easier.
We have a great business with
great people and teams and
I am excited to build upon
that team as we continue to
develop regionally. Our plan
is to grow the team, give
people the resources they
need and continue to deliver
the highest quality products
to our customers and value to
ourselves and stakeholders.
I want to lastly pay tribute
to Pearson Gowero who has

significantly contributed to
what the business is today,
steering it past some of the
most challenging times known
to us. We wish him well in his
retirement.
If you have any questions
about Delta and our plans,
please feel free to contact me
directly at any time. I promise
to communicate openly and
transparently with you, lead
empowered teams and to
keep our processes simple
and appropriate to achieve a
superior customer experience.
I can be reached at m.valela@
delta.co.zw.

CEO’S NAME
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DELTA EMPLOYEES VACCINATION PROGRAMME

Delta Beverages on-site
COVID-19 Vaccination
Programme 2021

Chitungwiza Chibuku Clinic was the first to run an onsite Vaccination Programme
in partnership with Chitungwiza Local Authority’s health department. The
launch was on the 13th of April 2021 where 55 employees inclusive of resident
contractors received their first vaccine. A subsequent event was held on
the 11th of May 2021 where 16 first and 31 second doses were administered
respectively. The Group SHE Executive was vaccinated on site to demonstrate
senior management commitment to the programme.
The Ministry of Health and Child
Care (MOHCC) invited the private
sector players to come on board
and assist with the vaccination
programme. The programme
assists in decongesting the public
health facilities and increase
coverage. On the 23rd of April,
Delta Beverages partnered CIMAS
to initiate onsite vaccination for
paid-up members at the Lagers
Sotherton Plant. Ninety-nine (99)
first doses were given on the day
while 114 doses were administered
on the 30th of April 2021.
Delta Medical Services northern
region occupational health
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nurses attended a COVID-19
vaccination sensitization training
at the Beatrice Road Infectious
Disease Hospital. The Team was
equipped to run the programme
independently and to operate
in line with set standards and
protocols. The Local Authority
supplies vaccines and other
sundries for free. Daily reporting
after each vaccination session is
mandatory and the Vaccination
figures are relayed to the national
statistics. The Southern Region
nurses were subsequently trained
although the exercise has not yet
taken off.
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DELTA EMPLOYEES VACCINATION PROGRAMME

Delta Beverages on- site
COVID-19 Vaccination
Programme 2021 CNT’D
The northern region subsequently took the lead and started onsite
vaccination benefitting all employees including contract employees
and resident contractors.
Sr. S.B. Manatsa, Northern
region vaccination Team
Leader leaves BRIDH with the
first consignment of vaccines
for onsite vaccination at the
Lagers Southerton Plant
Onsite vaccination by Delta

Medical Services was launched
at the Lagers Southerton Plant
under the freedom tree on the
18th of August 2021. Seventysix (76) people received their
first doses of the Sinovac
vaccine. The aim was to
increase coverage and minimize
business disruptions.

It was a hive of activity as
permanent and contract
employees plus resident
contractors registered to be
vaccinated.
The Delta Medical services
programme was then rolled
out to the Delta Sparkling
Beverages Plant on the 19th of
August 2021 where 21 people
were vaccinated. 59 people
were vaccinated at the Lagers
Southerton Plant on the 20th of
August 2021.
On the 30th of August 2021,
the Delta Medical services
programme was eventually
rolled out to Chitungwiza
Brewery where 24 first doses
were administered.
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Open air vaccination sites most
preferred in a bid to prevent cross
infection because of buildup of
exhaled air.
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LEARNING AND DEVELOPMENT: ADAPTING TO THE NEW ‘NORMAL’

LEARNING & DEVELOPMENT:
ADAPTING TO THE NEW ‘NORMAL’
The Covid-19 pandemic resulted in Mandel
Training Centre having to shut down face-toface learning for the majority of 2020 and 2021.
As a response to that, the centre successfully
introduced virtual learning using both Microsoft
Teams and the Mandel E-Learning Portal that
was launched on September 7 2020.
The transition from face-toface learning to virtual learning
came with its challenges
however, the centre successfully
completed the 2020 Team
Leader Development Academy
and held the first virtual
graduation successfully using
Microsoft Teams in January
2021.
The 2021 Team Leader
Development Academy class
made the centre expand its
training to include delegates
from Zambia and South
Africa and the class graduated
in September 2021. Sales
Academy and Distribution
Academy classes were also
carried out and have been
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completed in September and
October respectively.
The Extended development
programmes namely, Executive
Development Programme,
Management Development
Programme and Graduate
Development programme
classes of 2020 are still oncourse.
Challenges have been faced
with virtual learning and a
survey was done to identify the
challenges and obstacles and
the centre has been working
closely with Human Resources
to tackle the issues identified.
Efforts are consistently being
made to ensure pool office
delegates are provided with

a boardroom or a meeting
room to enable them to have
uninterrupted learning. The
centre has also been working
closely with the IT department
to ensure uninterrupted
connectivity and smooth flow of
learning.
.
Mandel Training Centre is
looking forward to the re-opening
hybrid learning using the newly
acquired Video Conferencing
equipment. Investments
made into this equipment

has enabled Independent
Professional Associates to be
able to facilitate their respective
modules from the centre whilst
using the traditional features
available on the equipment
such as blackboards. The
video conferencing equipment
enables the centre to observe
all Covid-19 protocols and
have the approved number of
delegates coming physically to
the centre with the rest of the
delegates connecting through
video conferencing.

The centre continues to leverage on
the online platform by hosting monthly
webinars where all staff are invited to
attend using Microsoft Teams. Subject
matter experts share brief presentations
on topical issues. The topics that have
been covered during the webinars are;
Ergonomics, Family Trusts, Inheritance
Laws of Zimbabwe and Covid-19
Vaccination. The centre will continue
to make efforts to deliver the best
service to its stakeholders as we partner
towards competitive advantage.”
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S.H.E STANDARDS

S.H.E
STANDARDS
Delta Lagers Southerton Plant underwent a Standards Association of Zimbabwe Audit on
its compliance to the Occupational Health and Safety Management System (ISO 45001:2018)
and Environmental Management System (ISO 14001:2015) and it was recommended for
recertification.
These two systems are part of the ISO International group of
standards giving direction in the management of Safety Health
and Environment at the Southerton Plant. The plant is also
certified to the National Occupational Safety Association (NOSA)
CMB 253N which is a comprehensive OHS, Environment and
asset management system and it is looking forward to winning a
NOSCAR safety award in the near future.
Implementing SHE Standards helps identify workplace hazards

and implement effective preventive controls and also increase
organizational resilience through proactive risk prevention,
innovation and continual improvement. It also helps prevent injury
and ill-health among workforce and reduce time lost to accidents
and save costs, strengthen legal and regulatory compliance whilst
reducing business losses and improve productivity and also
demonstrate brand responsibility by committing to safe, healthy
and sustainable work environment.

Consistent conduction of pre-task risk assessments that has been
done at the plant, near miss reporting and overhauls which have
been done on machines to remove worn out parts has resulted in the
significant reduction of accidents.”
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40 YEARS AND STILL GOING

40 Years
and still
going
CELEBRATING A LIFE-TIME OF SERVICE
There is no doubt that employees are the most critical asset in any organisation and like most
Human Resources Practitioners say, employees are the key factor that makes the difference between
organisations (our people are our enduring advantage). Without taking away from new talent, it is
prudent to celebrate long serving employees for their valuable service and loyalty to the organisation.
According to Malavika and Mallya in this era, people are more mobile and potentially more likely
to change jobs on a regular basis such that retaining them is a tough job. She further states that the
Median employee tenure for men was 4.3 years and for women 4.0 years in January 2018, further
cementing the assertion of a highly mobile workforce. Delta Beverages currently has 40 employees that
have served it for 40 years or more.
Yes 40 years (FORTY) (XL), Amatshumi Amane, Makumi Mana. Unbelievable Right? The longest
serving employee has served Delta Beverages for 45 years and 10 months, he was engaged on 3
November 1975 and 5 years before Zimbabwe became independent. That is forty-five years of
continuous, loyal, dedicated and decorated service. This is honestly a feat that is enviable by everyone,
to stick to one employer and serve them through all your working life. This article is meant to celebrate
these men and women who have served our organisation, with loyalty and commitment throughout
their decorated careers.
Delta World | October 2021

According to the World Bank the current life expectancy in
Zimbabwe is 61.20 years and 40 years of service represent three
quarters of a life time. It is interesting to note that the modal age
range in Delta Beverages is the 35 - 45years age groups, therefore
the 40 employees with over 40 years’ experience in the organisation
are an elite group who have served for a period longer than most
of the current Delta employees, quite astonishing hey. These
employees really deserve to be in the Delta Beverages employees
Hall of Fame if ever there is going to be one.
We had a time to reflect with some of these individuals, sharing
their journeys and what made this organisation their only choice.
With stories of friendships, going through all the good, the bad and
the life changing moments, experiencing all the seasons and the joy
that this company has brought to these individuals, we can only
stand in awe at how amazing these journeys have been and with so
many lessons shared, we could only applaud as they looked back
with gleam on the place that has become a second home (if not the
first) for all our cadres. This goes on to be testament not only to
their dedicated loyalty to the job, but also good habits that ensured
they kept healthy to partake in their work, at the same time, being
of service to the organisation.

Nuggets from the legends
1. Humility takes you far.
2. Manage your health and own up.
3. Be respectful and treat all well and fairly regardless of age,
position and gender.
4. The Lord is the one that takes you where you are, coupled
with good management and accompanied by other team 		
members (we work and win in teams).
5. You can’t be skilled in everything, seek assistance. Be loving,
take care of your job and remember that you are doing it for you
and your family.
6. Eat what you kill, you have to work for it to earn it.
7. Be committed, realise that you came to work for work.

It is imperative to acknowledge the contribution of a conducive
work climate towards employee long service. All interviewed
employees affirmed that the organisation has been kind to them,
provided job security, a stable and reliable income and has managed
to educate their children. According to Harvard Business Reviews’
Vincent Flowers & Charles Hughes postulate that job satisfaction
and the company environment are the main reasons that motivate
employees to stay in an organisation. Without taking away anything
from the long serving cadres the organisation has a good number
of employees that have served it for a long time, the below table
summarises this: -

YEARS IN SERVICE

NUMBER OF EMPLOYEES

25 - <30

449

30 - <40

252

40+

40

In total the organisation has 741 employees that have served it for
more than 25 years. Whilst the organisation has not been spared
by the economic challenges affecting the country for the past few
years, Delta Beverages boasts of high quality management of its
workforce. With standardised systems and policies which ultimately
feed into job satisfaction.

It is without doubt that in the contemporary labour market,
employees are highly mobile and after having witnessed how long
Delta Decorated cadres have served their first and only (for some)
employer for 40plus years, we are left with a plethora of questions
such as, what really makes one stay? What drives one employee
to remain loyal, dedicated and committed to their jobs and go
through decades of different experiences? The answer tilts heavily
on the goodness of the working environment provided for by the
organisation and of course loyalty has a place in the hearts of these
fellows. As the Delta family and as we go about our Delta Business
on a day to day basis, if we happen to bump into these dedicated
individuals, let’s embrace them, appreciate them and thank them,
for if it wasn’t for them probably we would not be where we are
today, but again our motto goes “if it is to be it is up to us”
By Benjamin B. Makumbe and Kudzayi D. Mandebvu

8. Integrity takes you far.
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BARLEY CONTRACT FARMERS A HUGE SUCCESS

Barley Contract Farmers
a huge success
Barley is the key input in the production of beer. Delta Beverages relies on locally produced barley
which is grown under contract and every year a field day is hosted to show case the successful
partnerships with farmers who grow barley under the contract scheme.
This year the field day was at
Resurge Farm in Selous which is
owned by Percival Mazike where
the Minister of lands Anxious
Masuka was the guest of honour.
Speaking at the field day the
minister said government
projected barley hectarage to
increase in the next three years
owing to an accelerated irrigation
plan that has been put in place.
“We have accelerated the
irrigation plan, we envisage that

we will have 360 000 hectares
irrigable in the next three years.
I expect that if there is an export
market, we must see more barley
being grown in the country,” said
Masuka.
Percival Mazike has been on a
contract arrangement with Delta
since 2004 and the field day was
held at his farm to highlight that
with the proper skills, commitment
and partnership, indigenous
farmers can succeed and stand
with the best.

The barley contracts have ensured that Delta does not import this key
ingredient. Delta offers the key support to the 56 farmers contracted
by providing inputs, developing the malting varieties and agricultural
extension services. A total of 6, 950 hectares were planted in 2021 which
are expected to yield 39 000 tonnes.
The barley is malted at the Company’s malting plant in Kwekwe. The
Kwekwe Malting plant has capacity to process 36 000 tonnes of barley of
which 22 000 is for the local market.
Delta contracting programs owe their success to the company striving
to maintain a win-win situation with farmers no matter the season. This
drive by the company has seen Delta retaining and growing its grower
base, with farmers being guaranteed of a market for their produce each
and every year.”
Input finance for the programs cover seed, fertilisers, chemicals, working
capital, capex, technical service provision and Research & Development.
Benefits
• Security of supply for Delta agro-raw materials.
• Desired quality of raw materials at best cost.
• Improved farm efficiencies which translates to higher on-farm 		
productivity.
• Enhanced food security.
• Increased returns for farmers.
• Improved livelihoods for contracted growers.
• Import substitution thus saving on the much needed forex.
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CELEBRATING INTERNATIONAL BEER DAY

Celebrating International
Beer Day
International Beer Day is celebrated on the
first Friday of August every year. On this
day world over, beer lovers congregate to
celebrate and share special moments with
friends and family over an ice cold beer.
This year Zimbabwean
consumers had an even bigger
reason to celebrate, as Delta
Beverages Lagers Business
was granted two prestigious
International beer awards from
the Quality Institute Monde
Selection for 2021.
Zambezi Lager, a first-time
entrant into the competition
was awarded an exceptional
Gold Quality Award, while the
multi award winning Golden
Pilsener was awarded an
exceptional Bronze Quality
Award, which marks the third
award for the brand.
These awards guarantee that
the quality of the product has
been tested and approved by a
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professional jury under rigorous
evaluation procedures and strict
criteria.
Celebrating 60 years of
experience, Monde Selection
has established itself as a
leading authority in the quality
evaluation of consumer
products based on organoleptic
and scientific parameters.
The evaluation process is
carried out by a jury of experts
composed of technicians.
Master brewers, and chemical
engineers renowned for their
knowledge in food science,
biotechnology, brewing science
and fermentation technology.

of the jury members are asked
to independently and without
deliberation fill out a specific
evaluation form including up to
20 parameters to establish the
quality profile of the product.
The jury may also request the
execution of advanced chemical
laboratory analyses to round
out the product evaluation.
At Monde Selection, the
evaluation goes far beyond
regular tastings, as the Beers,
waters and soft drinks jury also
takes time to share their

continuous quest for the best
quality results. The blue and
gold seal of quality is a powerful
instrument to encourage
producers all over the world to
earn the trust of professional
buyers and guide consumers in
their purchasing choices.”
“As the Delta Lagers Business,
we do not take these
achievements lightly. The
recognition and endorsement
from International quality
forums, speaks volumes to

The current global situation did not
stop over a thousand companies from
90 countries to submit more than 3,100
products in this year’s World Quality
Selections.”
knowledge and experience
while carefully evaluating each
individual product without
resorting to any comparisons.
Managing Director, Dimitri
Delloye stated that “receiving a
Monde Selection Quality Award
is an amazing accomplishment
coveted by all producers and
companies committed to the

the excellence and expertise
of our Brewing and Technical
teams as well as the quality of
our processes and products.
Therefore, as we celebrate
International Beer day, we ask
our consumers to join us as we
raise our glasses to our award
winning local brands, and to
the teams that work hard to
bring the country their favourite
Lager beers. Cheers to you!”

To guarantee an objective and
comprehensive judgement, each
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RETIREMENT AND APPOINTMENTS

AfricanD istillers Limited

Farewell
Retirement

EMPLOYEE’S NAME AND THEIR
Pearson Gowero
DESIGNATION
GO HERE AND ARE
Board Chairman
HIGHLIGHTED.
DONEC ET NEQUE
Mr Pearson Gowero steps down, on retirement, as the
ACANT
MASSA
Board
Chairman
with effectFRINGILLA
from August 2021. Pearson
joined the Afdis Board as Chairman in November 2015.
CURSUS SUSPENTRISTIQUE,
The
Board and management
of Afdis wish to thank Mr
MAURIS
LOREM UOSUN.
Gowero for his valued contribution to the company and
wish him well in his retirement and future endeavours.
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AfricanD istillers Limited

Appointment

Welcome
Matlhogonolo Mothibedi Valela
Board Chairman

Mr Matlhogonolo Valela was appointed as the Board Chairman
with effect from August 2021. Matts joined the Afdis Board in
August 2011 as a Non-Executive Director.

EMPLOYEE’S NAME AND THEIR
Mr Valela is currently the Chief Executive Officer at Delta
DESIGNATION
GOAccountant
HERE who
AND
ARE
Corporation. He is a Chartered
served
articles with Schmulian & Sibanda
Chartered
Accountants
HIGHLIGHTED.
DONEC
ET
NEQUE
and holds a Bachelor of Technology Accountancy degree from
the University
of Zimbabwe.FRINGILLA
ACANT
MASSA
CURSUS
SUSPENTRISTIQUE,
He has been with
Delta since 1996, occupying various senior
positions.
MAURIS
LOREM UOSUN.
The Board congratulates Mr Valela on his appointment and
wishes him success in this position.
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FAREWELL

FAREWELL ETHERTON

Farewell
Etherton
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On May 31 we bade farewell to one of our General Management
Committee Member, Etherton Mpisaunga who opted to proceed on
early retirement.
Etherton joined the Group at Chibuku Breweries Division and left
in 1992 to join The Coca-Cola Company. He re-joined Chibuku
in 1995 and held various senior positions within the Beverages
Business in operations and marketing. He became the General
Manager of Chibuku Breweries Division at a tender age of thirtythree making him one of the youngest General Managers in the
history of the Company.
He was appointed to the Delta Board in 2007 and in 2018 he
became the Operations Director for the Sorghum Beer Business,
overseeing the Sorghum Beer operations in Zimbabwe, Zambia and
South Africa, a position he held until retirement.
Etherton showed us that the secret to success is hard work and
perseverance, he will always be remembered for his contribution to
the betterment of the organisation.
Go well and all the best!
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WELCOME

MR ALEX MAKAMURE
NON-EXECUTIVE DIRECTOR

Appointment
Mr Alex
Makamure
Delta World | October 2021

MR ALEX MAKAMURE HAS BEEN
APPOINTEDO THE AFDIS BOARD
AS A NON-EXECUTIVE DIRECTOR
WITH EFFECT FROM AUGUST
2021.
He has been with Delta Corporation since1998 and is currently the
Group Finance Director.
Mr Makamure in a Chartered Accountant (FCAZ) who served
articles with Coopers & Lybrand. He holds a Bachelor of
Accountancy degree from the University of Zimbabwe and a
Bachelor of Laws (LLB) degree from the University of London.
The Board congratulates Mr Makamure on his appointment and
wishes him success in this position.
16

WELCOME

Page
heading
GROUP TREASURER
style
2
MR TUMAI MAFUNGA
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MR TUMAI MAFUNGA
GROUP TREASURER
TUMAI MAFUNGA WAS
APPOINTED GROUP TREASURER
IN JULY 2021. TUMAI IS A FORMER
PARTNER OF DELOITTE AFRICA
AND SERVED THE FIRM FOR
MORE THAN 21 YEARS.
He held the position of Head of Audit and Assurance services
Zimbabwe and was member of Deloitte Africa Exco for the
Telecommunication, Media and Technology (TMT) industries
representing Central Africa countries Zimbabwe, Zambia
and Malawi. He is a seasoned practitioner who has served
some of Zimbabwe’s largest clients in financial services, retail,
telecommunications and manufacturing. Tumai is a member of
Council at the Institute of Chartered Accountants and is currently
the President.
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NEW VISUAL BRAND IDENTITY

CASTLE LAGER REBRANDS
Castle Lager engaged on an exciting rebranding exercise at the
beginning of the year. The rebrand saw the market refreshed with
a bold and premium new look that boasts the iconic red and gold
colour of the Flagship Lager Beer Brand.

The new visual brand identity of Castle Lager is completely
modernised while keeping the heritage and history of the brand.
New elements have been created to communicate the brands
quality credentials more effectively
An extensive signage rollout programme is underway focusing
on external and internal outlet signage, HMV trucks and cooler
branding, and this will continue for the rest of the year. This
exercise is creating many strategic opportunities for the sales and
operations teams to reengage traders while enhancing the look and
feel of outlets across the market to cement better relationships.
The refreshed packaging design is now visible on the returnable
glass packs and also on the 440ml can pack giving a refreshing feel
to the brand in trade.

CASTLE LAGER BRAAI PADEN
EDLADLENI PROMOTION
The second edition of the Castle Lager Braai Paden Edladleni
Promotion kicked into action across all leading supermarkets and
select bottle stores at the start of September. The highly anticipated
promotion cements Delta Beverages’ commitment to ensuring
its consumers remain safe during the Covid-19 Pandemic, by
modifying the campaign name to have the message of enjoying their
Castle Lager and braai in the safety of their homes.

The promotion will run until the end of October by commemorating
the National Braai Day. Consumers that participate in the
promotion will stand a chance to win Braai stands, braai packs and
more to make their braai at home a special occasion.
Delta World | October 2021
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CARLING BLACK LABEL

IN AN EFFORT TO GIVE THE BRAND A FRESH LOOK THE 375ML
AND 750ML PACKS WENT THROUGH A LABEL UPGRADE.
The upgrade was combined with the new brand identity that is appealing to consumers and competitive in the market.
The new look was supported by trade elements, DJ mentions and quizzes during Carling Vibes show and posts on social media.
The Carling vibes radio show aired on Star FM, Hevoi FM, 98.4 FM, Diamond FM and Skyz FM every Friday night at 6.30pm
where responsible drinking and Covid-19 awareness messaging continued being pushed to the listeners.
The brand also aired “Men vs Week” Television Commercial and Radio Adverts to drive awareness of the Thematic Campaign.
Each day the TVC depicts a different hustle “efforts and achievements” that resonates with most of our Champions. The advert
encourages Champions to reward themselves at the end of each day.
To encourage home consumption the Carling Vibes Xtra show was aired on the Carling Black Label Facebook page featuring
prominent hip hop artist Holy Ten and Kae Chaps. To widen reach the show was also aired on the Zimpapers TV Network
(ZTN) platform.

Carling Black
Label new
fresh look

Delta World | October 2021

20

EAGLE LAGER

Eagle Lager
Eagle Lager rolled out a new label on the 750ml bottle and a new brand identity riding on the
thematic campaign “Soar Higher”. The launch was mainly supported by trade elements and a
radio adverts.
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THE MIGHTY ZAMBEZI BONFIRE

The Mighty Zambezi
Bonfire

The Mighty Zambezi
Bonfire 2021 Home
Edition ran from
14 June 2021 to 6
August 2021 and
the promotion ran
for 7 weeks. Due to
Covid-19 restrictions
the promotion was
limited to in-home
channels to promote
consumption at
home.
The promotion was executed
in three ways digitally, making
use of influencers to drive
engagement, press adverts and
radio to increase reach. The
promotion was executed in 64
Supermarkets with Gondola
ends and floor displays at 17
Bottle stores across the country.
There were two entry platforms
to the promotion via the
Zambezi bonfire website and
Whatsapp. The promotion
had a total of 487 entries (304
via WhatsApp and 163 via
website).
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LION LAGER

Lion Lager Roar and
Win promotion

Lion Lager launched the Roar & Win promotion at 600 selected Bottle
stores countrywide. It ran from 1 June to 31 July 2021.
The promotion was meant to drive product sampling and brand
penetration in outlets that had destocked the brand.
Mechanics for the consumer
was “Buy 3units 375ml/750ml
and get 1unit 375ml/750”.
Mechanics for traders was “Buy
10cases of 375ml/750ml and
get 1 case of 440ml free.”
The promotion was received
well by consumers and stirred
a lot of excitement around the
brand. Traders welcomed the
promotion and those that had
destocked the brand began to
restock.
Due to Covid – 19 restrictions
traders had to run activations
themselves.
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CASTLE LIGHT UNBOX YOURSELF PROMOTION

Castle Lite Unbox
Yourself Promotion
Castle lite ran the Unbox Yourself promotion from 2 April to 30 May
in key Accounts and select bottle-stores. The promotion aimed at
growing relevance of the brand by bringing out the progressive and
trend setting side of the brand through combining fashion with Castle
lite by giving away limited edition Bathu sneakers whilst driving at
home consumption during the Covid-19 pandemic.
The promotion was executed
on radio through radio adverts
on ZiFM, Star FM, Skyz metro
FM, Diamond FM and 98.4 FM
and a weekly radio programme
was flighted on ZiFM on

UNLOCK EXTRA COLD REFRESHMENT
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Wednesday, Thursday and
Friday to drive participation in
the promotion.
Through the use of Influencers
the brand managed to grow
awareness of the promotion

on its social media pages. The
brand engaged, EXQ, Chiedza
Chinhara, Zviko Motsi and
Raydizz as Influencers for the
Unbox yourself promotion
to drive the campaign across
digital platform. Selection of
these influencers was strategic
as they resonate well with the
target market (18-34years)
and are popularly known for
trending music, fashion and art.
The brand had impactful
executions in supermarkets
to drive the visibility of the
promotion through gondola
ends and floor displays in 83
outlets and 12 bottle-stores
nationwide. .

24

CLEAR BEER BRAND ACTIVITIES
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CORPORATE SOCIAL RESPONSIBILITY
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COCA-COLA EMPOWERS WOMEN

Coca-Cola
Empowers
Women

Coca-Cola Zimbabwe handed over a project
aimed at resuscitating various income
generating projects being run by 150 women in
Harare South District worth over ZW$500,000.
The COVID-19 induced
lockdowns and other
restrictions introduced by
government to control the
pandemic had made it difficult
for the women to continue
running viable projects and
provide basic needs for their
families.
“The donation is to help
the affected women who
were now struggling to get
back into business. Those
who had managed to start
something were doing so at a
very small scale. The women
pointed out that given the
economic challenges facing
people currently, business
was generally low, and they
had learnt that it was now
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wise to focus on what people
considered as basic needs
such as food,” said Patricia
Murambinda, Delta Beverages
General Manager-Corporate
Affairs.
The donation was made
under the Coca-Cola Women
Empowerment Programme
formally known as the CocaCola 5 by 20. The Coca-Cola
Company’s programme seeks
to help 5 million female
entrepreneurs across the world
and 3,000 in Zimbabwe from
fruit farmers, artisans recyclers
and retailers to become part
of our value chain. Over 3.2
million women in 92 countries
have started businesses as part
of the 5 by 20 programme.

Women invest much of their income into their local economies.
“When we help women, we help communities. There is overwhelming evidence that achieving equality
and empowerment for women has broad ripple effects that are good for society. As pillars of their
communities, women invest a sizable portion of the income they earn on the health and education of
their children and in their local economies, creating a tremendous economic impact,” she added.

Coca-Cola through its bottler,
Delta Beverages is working to
empower women small business
owners throughout its supply
chain. This will help address
the most common barriers
women face when trying to
succeed in the marketplace.
That includes offering women
access to business skills training
courses, financial services
and connections with peers
or mentors --along with the
confidence that comes with
building a successful business.
The assessment of the
projects was based on the
women’s recommendations.
The organisation went on to
procure items required to boost
the women’s projects. These
included petroleum jelly making
ingredients and packaging bottles
as women in this business had
indicated that it was a viable
project for them as their families
also needed the product. They
highlighted that they had a
comparative advantage over
formal traders since their charges
were a bit lower. Dried kapenta,
soya chunks and packaging
were also procured following
indications from the women

that these were also good for
business in their areas.
Forty-six women benefitted
from the petroleum jelly making
materials whilst 107 received
the dried kapenta and soya
chunks for resale. The women
were very grateful for this
support which they said came
at a time when they really
needed it as there were few
donors willing to support them.
They all promised to work hard
in trying to get their projects
back in shape despite the other
prevailing challenges
Ongoing monitoring the
support has revealed that
the women’s projects
responded well to the boost.
They managed to grow their
projects resulting in improved
household incomes. This has
also translated to improved
access to basic needs for
children in these households.
The women continue to
show gratitude for what the
organisation has done for them
as they are now economically
empowered.
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PAGE TAB WOMEN’S LINC RESUSCITATES MUTEMWA LEPROSY CENTRE PROJECT
COCA-COLA

Coca-Cola Women’s Linc
resuscitates Mutemwa
Leprosy Centre poultry
project
The Coca-Cola’s Women’s LINC Zimbabwe Chapter handed over items worth over ZW
500,000 to resuscitate a much needed poultry project at Mutemwa Leprosy Centre in
Mutoko District of Mashonaland East.
The items donated to the Centre included 300 points of laying
chickens, one and a half tonnes of layers feed, nine 12 litre
waterfronts, nine ribbed tube feeders and stress packs that
will help the centre provide members with the required source
of protein and revenue.
“The donation is to help restore
human dignity and take care
of our community members
affected by leprosy and their
dependents, who have been
neglected and discriminated
by their families and society
on account of the disease. The
poultry project will provide the
much-needed protein for all at
the centre as well as revenue
for other essential needs,” said
Patricia Murambinda, Coca-Cola Women’s Linc Zimbabwe
Chapter President and General Manager-Corporate Affairs at
Delta Corporation.

“This is a fulfilment of our burning desire as caring sisters,
mothers and daughters to the community of Mutemwa. We
realised the Mutemwa community needed a project that can
bring forth other developments,” she added.
“Thank you for
becoming more aware
of those in need,
especially the poor,
the sick vulnerable
and including those
stigmatised and
abandoned by society
like Mutemwa Leprosy
Centre members. We are
happy to work towards
self-sufficiency through
farming, rearing poultry,
pigs and cattle and this donation is a great contribution
towards this end,” said Father Linus Mukumbuzi, Mutemwa
Leprosy Centre Administrator.

This year the Coca-Cola Women’s
Linc also handed over a fully furnished
block of four classrooms and a modern
office to Cheuchi Primary School,
a satellite-rural school in Makonde
district in Mashonaland West”
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Mutemwa is home to more than
50 elderly residents, including
people affected by leprosy,
leprosy disability and society
outcasts. Mutemwa attends to
around 1, 200 outpatients per
year and supports others who
are homeless and destitute.
The centre provides physical,
material, psychological,
emotional care to post-leprosy
sufferers, the physically,
mentally challenged and the
needy.
The Women’s LINC is a
network of women employed in
the Coca-Cola system focused
on engaging, inspiring and
developing them to drive total
business performance and
establish a strong reputation
as a great place to work
for women. The initiative
empowers women so that they
can also enable others and
influence their environments.
The Zimbabwe LINC chapter
draws its membership from
The Coca-Cola Company, Delta
Beverages and Schweppes
Zimbabwe Limited.
The Coca-Cola Women’s
LINC was established to
enhance the attraction,
engagement and development
of female colleagues through
opportunities such as industry
panels, networking events,
mentoring, and community
engagement which forms
the heart and soul of our
operations.
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THE COCA-COLA FOUNDATION FUNDS SEVEN SOLAR POWERED BOREHOLES

The Coca-Cola Foundation
Funds Seven Solar Powered
Boreholes
The Coca-Cola Foundation in partnership with DanChurch Aid
completed and handed over seven boreholes to the Bulawayo City
Council management under its drive to help enhance access to safe
drinking water.

in low-income residential areas
housing some of the poorest
and most vulnerable people in
the city, which has been made
possible through a generous
grant from The Coca-Cola
Foundation”.

The solar-powered boreholes
are in Emakhandeni Pumula,
Nketa and Emganwini suburbs
of Bulawayo and will benefit
over 25 000 people.
The project was initiated in
February 2021 is focused on
addressing the problem of
inadequate water and poor
sanitation in low-income urban
communities in Bulawayo that
will also contribute towards
mitigating the spread of the
ongoing COVID-19 pandemic.
Bulawayo has perennial water
shortages and outbreaks of
diarrhea and typhoid are
common in the community
as a result of people using
contaminated and unclean
water.
The Coca-Cola Foundation,
the philanthropic arm of The
Coca-Cola Company, granted
US$50,000 to DanChurchAid
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Zimbabwe for the much-needed
water and sanitation project to
provide clean and safe water to
the urban poor in selected highdensity suburbs of Bulawayo.
The Bulawayo City Council
identified and availed the
locations in the areas with most
need.
“This project is built on the
success of the Coca-Cola
Foundation’s Replenish Africa
Initiative (RAIN), which
improved access to clean water
for six million Africans in more
than 4,000 communities across
41 countries”, said Coca-Cola
Foundation President, Saadia
Madsbjerg.
“Our strategy is to deploy
Coca-Cola Foundation funds
in a way that emphasizes
more sustainable, efficient
water usage, helps address
local water challenges and

partners with others to improve
watershed health and enhance
community water resilience.
These projects uplift lives
in these communities, in
particular women and girls.
Our giving strategy has a strong
emphasis on understanding
the local context and needs
of communities, which
then informs the choice of
appropriate interventions”,
added Madsbjerg.
DanChurchAid Country
Director Mads Schack
Lindegard said, “this project
has enabled us to take a
step towards empowering
communities to fight against
the COVID-19 pandemic,
while delivering on the vital
human need, of access to water.
The provision of the solarised
boreholes will alleviate climate
change induced water shortages

The Mayor of Bulawayo,
Councilor Solomon Mguni
welcomed the project saying
it will assist Bulawayo City
Council to the extent that
it is likely to lift the water
shedding programme earlier
than scheduled owing to the
improved supply throughout
the year.

One of the seven solar powered
boreholes.
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WORKING TOWARDS THE PROVISION OF WATER AND SANITATION IN THE COMMUNITY

Working towards the provision
of water and sanitation in the
community
DELTA CORPORATION DONATED 500 000.00 ZWL TO SOS CHILDREN’S
VILLAGES ZIMBABWE (SOSCVZW) TO HELP ALLEVIATE WATER
CHALLENGES IN BULAWAYO CHILDREN’S VILLAGES. THE
PROJECT AIMS TO IMPROVE ACCESS TO WATER AND SANITATION
SERVICES TO VULNERABLE CHILDREN AND URBAN COMMUNITIES
SURROUNDING BULAWAYO SOS CHILDREN’S VILLAGES.

The water supply system was established through the drilling of a
120 meters borehole by SOSCVZW and solar installation by Delta
Corporation. Through this donation, Delta Corporation and SOSCVZW
managed to set up a full solar borehole system that will benefit
men, women, school children, teachers, youth and communities
surrounding SOS Children’s Villages Bulawayo and will reach more
than 2000 beneficiaries.
The funds donated were also used to provide water reticulation for
three houses which were not connected to the main water grid.
SOS Children’s Villages Zimbabwe representative thanked Delta
for helping them install the solar borehole system.
“SOS Children’s Villages Zimbabwe would like to thank Delta
Corporation Zimbabwe for your kindness in remembering the
underprivileged children with your donation. Your thoughtfulness
and generosity are much appreciated by the organisation and
community we serve”.
“Your generous giving to SOS Children’s Villages Bulawayo will
help us provide decent water supply for several purposes including
drinking, cooking, landscaping and small garden irrigation,
housekeeping and firefighting. Water for domestic use improves
health and promoting health is a primary goal of water development
projects, consistent water supply is also crucial in the fight against
COVID-19 pandemic, which
demands hygienic practices
such as hand washing”
SOSCVZW is a child centred
organisation which caters for
vulnerable children and those
that are likely to lose parental
care and has been operational
in Zimbabwe since 1983.
They cater for almost 7 000
vulnerable children through
Family Care and Family
Strengthening Programmes.
The organisation has three
villages namely Buluwayo,
Waterfalls and Bindura.
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TOSE RESPITE CARE HOME GIVEN LIFELINE

TOSE Respite Care
Home given Lifeline

DELTA CORPORATION HANDED OVER GOODS
WORTH OVER ZW$500,000 TO RESUSCITATE A
SELF-SUSTENANCE POULTRY PROJECT AT TOSE
RESPITE CARE HOME IN HARARE.
The items donated to the Centre include 310 points of laying chickens,
23 x 50kg layer 95 and 7 stress mix that will help the centre provide its
residents with the much- required source of protein and revenue.
Speaking at the handover
ceremony Delta Beverages
General Manager -Corporate
Affairs Patricia Murambinda
said The donation is coming
in, to support Tose Respite
Care Centre a care home that
provides Life-Saving Care and
A Loving Home with an aim of
providing a service of care and
relief to people with learning
disabilities.

“The donation will assist
take care of our community
members who have learning
disabilities. The poultry project
will provide the much-needed
protein for all at the care home
as well as revenue for other
essential needs,” she said.
TOSE aims to improve the lives
of severely disabled people and
their families or carers, assisting
clients to achieve all that they
can, particularly those with
multiple disabilities.
TOSE is run by local
Zimbabwean people for local
people and aims to change
attitudes of communities
to disability. TOSE is not
a permanent rehabilitation
centre but provides individual
rehabilitation programmes for
up to 48 clients.
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DELTA BEVERAGES IN PICTURES
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