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Delta remains committed to 
maintaining the positive impact our 
activities have on our communities 
and the economy in general, ensuring 
that our investments and supply 
chains maximise benefits to as 
many stakeholders as possible. Our 
exemplary business performance in 
the face of adverse trading conditions 
bears testimony to our resolve to 
succeed.

Recently the group issued a 
trading update for the second 
quarter ended 30 September 

2018. The business continues to 
record positive volume trends. The 
quarter witnessed strong consumer 
demand driven by the increased 
economic activity in mining and 
agriculture, expansionary fiscal and 
monetary policies and the election 
related spending, a continuation 
of the positive trends witnessed in 
the previous quarter. There were 
pronounced product supply gaps 
occasioned by the challenges in 
acquiring imported raw materials 
and services as the access to foreign 
currency has become increasingly 
difficult. Our Sparkling Beverages 
division has been hit most with several 
plant stoppages during the first half of 
the year. The concentrates supplied 
by The Coca-Cola Company from 
the plant in Swaziland are the most 
critical, as we can only bring in orders 
when we have secured hard currency.  
There are ongoing engagements 
with the monetary authorities and 
the parent Ministry of Industry and 
Commerce to prioritise hard currency 
allocations to the manufacturing 
sector. 

Lager beer volume grew by 52% 
over prior year for the quarter and 
is up 54% for the six months. The 
business has responded well to the 
surge in demand, with volume outturn 
surpassing historical peaks. There are 
some frictional shortages of brands 
and packs occasioned by the limited 
production capacity and raw material 
supply issues.

The Sorghum beer volume in 
Zimbabwe grew by 9% above prior 
year for the quarter and 2% for the six 
months. There was an improvement 
in the supply of packaging materials 
for Chibuku Super. The production 
capacity for Chibuku Super is now 
fully extended whilst that for standard 
Chibuku is limited by the shortages of 
Scud bottles.

National Breweries Plc - Zambia 
(Natbrew Plc) recorded a volume 
growth of 13%, in response to the 
volume recovery initiatives which 
focus on packs and competitive 
pricing.

The Sparkling beverages volume 
declined by 14% compared to prior 
year for the quarter and grew by 3% 
for the six months. The category was 
adversely affected by the challenges 
in securing imported raw materials, 
leading to extended periods of 
production stoppages and out of stock 
situations.

Group revenue increased by 33% 
(30% organic growth) for the quarter 
and 37% for the half year driven 
by the volume growth in the beer 

businesses. The growth in revenue has 
positively impacted on profitability 
and cashflows.

I am confident we will again report 
good progress in the third quarter as 
we maintain our focus on our business 
strategy to offer favourite beverages 
at best value while striving to benefit 
from economies of scale.

The company maintains its leadership 
in the development of sport and the arts 
through various brand sponsorships 
and community projects. 
Also, in line with our “smart 
agriculture” initiative this year has 
seen a significant portion of our 
malt barley, red and white sorghum 
and other raw materials through our 
own contract farming program across 
the country reaching around 9,000 
subsistence farmers, including both 
commercial-scale and smallholder 
farmers. The company runs the 
sorghum input scheme to grow the 
sweet red sorghum and other low 
tannin varieties for the Eagle lager 
brand. The barley intake was of high 
malting quality, demonstrating the 
benefits of the agronomic support 
offered by the company to farmers. 
As you read this issue, our awards are 
evidence of our teams’ successes in 
developing and upholding world class 
performance.
Thank you all again for your 
contribution to our continuing 
success.

PEARSON GOWERO

“Recovery Continues: 
A time to demonstrate 

our resilience in the face 
of forex shortages” 

CEO’S MESSAGE 
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Delta Corporation Limited, 
Corporate Affairs Executive 
Patricia Kudzai Murambinda

From the 
Editor

EDITOR’S NOTE

Organisational
Vision

MISSION STATEMENT:
To grow the value of the business in real terms on a sustainable basis 

through owning and
nurturing local and international brands that are the first choice of the 

consumer.

STRATEGIC PRIORITIES: 
•  Creating a balanced portfolio of business

•  Building and nurturing strong brand portfolios that earn the support 
and affection of our customers and consumers

•  Growing the profitability of the business on a sustainable business
•  Building sustainable alliances with key business partners.

BUSINESS ETHOS: DELTA EMPLOYEES WILL BE GUIDED BY
THE FOLLOWING BUSINESS ETHOS.

•  A desire to serve the consumers and customers with passion
•  A culture driven by the desire to improve and to excel in all we do

•  A bias towards action
•  A belief that the destiny of the Company is in our hands

Welcome to another edition of 

the Delta World Newsletter – 

a newsletter which focuses on 

activities happening within Delta Corporation 

and how the company is performing. It’s hard 

to believe that we are already half way into 

the year – but the distinctly hotter weather 

and the beautiful greens of summer certainly 

indicate the changing season.  A new year for 

us always offers the opportunity to do things 

differently and at a better level. It gives us an 

opportunity to reinvent ourselves and better 

our outlook.

Delta World, our newsletter for the employees 

of Delta, is produced quarterly and is 

intended to enhance our communication. We 

hope you find it interesting, informative and 

readable. Your comments will be welcomed. 

Equally we value reader’s contributions and 

up-to-date information that is relevant to our 

focus on such matters as:

•Our business strategy and your contribution 

to it:

• An update on how Delta is implementing 

this and other strategies, how operations 

reflect this focus; and sharing best practice.

The newsletter also has a place for your input 

on:

- Key business developments

- Business results;

- New brands;

- Sustainable development initiatives;

- And Delta Corporation Group news

To contribute to Delta World

Contributions to Delta World are welcome. 

The next issue will be published at the end 

of January 2019. Deadline for contributions 

is November 15, 2018.

Please email your article and pictures 

to the editor, Patricia Murambinda, at 

p.murambinda@delta.co.zw. Pictures must 

be good quality, in focus and high resolution, 

in jpeg or pdf format. If you have any 

queries, please address them to Kissmore 

Murandu(ki.murandu@delta.co.zw) at 

Delta Corporation Head Office.

We are Delta Corporation – 
Brighter Together
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Delta Corporation reported an increase in profit 
after tax of $88,5 million for the financial year 
ending March 31 2018, after gains in soft drinks, 
lager and sorghum beer which were up 15%, 27% 
and 9% respectively.

DELTA POSTS

27% Profit 
Increase

Speaking at an analyst briefing Delta Chief 

Executive Officer Person Gowero said during 

the financial year ending March 31, 2018, 

Delta’s revenue climbed 18% to $572,2 million 

compared to  $482,9 million during same period 

ending March 31, 2017.

“Delta managed to grow its assets during its past 

financial year to $837,4 million from $704 million 

recorded at the end of the comparable period ending 

March 31, 2017. Revenue growth of 18% resulted 

in earnings before interest and tax growing 28% 

above last year with a strong contribution from each 

beverage group” said Gowero. 

Lager beer sales, which accounted for most revenue, 

were at their strongest since 2014 and sorghum, 

through the Chibuku Super brand continued to rise 

for the sixth straight year.
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Delta Beverages have invested 
$1,5 million in the Castle 
Tankard horse race since 

resuming sponsorship of the event in 
2013, through  consumer promotions 
and media workshops which has 
ensured the growth and success of 
the event. In a statement Delta Board 
Chairman Canaan Dube said the event 

was part of Delta’s Corporate Social 
Investment to develop communities in 
which the organisation operates.

“The sponsorship covers consumer 
promotions and media workshops 
to ensure basic standards are met in 
staging an event of this nature,” said 
Dube. “These developments have 
also been necessitated by our desire 
to align with one of our Sustainable 
Development imperatives in Growing 
Livelihoods. Horse breeding is one 
important tool to grow livelihoods.”

He added: “As Delta, we challenge 
you all to continue to aspire for bigger 
and better things. It all starts with 
identifying your passion and taking 
steps to develop it. We are here today 
to interact with you, listen to you 
and hopefully challenge you to take 

those important bold steps that will 
determine your future.” 

This year saw Mathew Thackeray and 
horse Roman Discent winning the 56th 
edition of the Castle Tankard $50 000-
rich Grade One Horse race.

The Castle Tankard is the oldest 
sponsored horse race in Southern 
Africa as it dates back to 1960 when the 
National Breweries came on board and 
offered to sponsor that race at a stake 
of £2100. This led to the birth of the 
Castle Tankard. 

Castle Lager is Delta’s biggest beer 
brand under their communication 
mantra: It all comes together with a 
Castle

“It all comes 
together with 

a Castle”

CLEAR BEER BRAND ACTIVITIES

Delta Invests 
$1,5 million 
in Castle Tankard



Castle Lager this year launched the inaugural 5-aside 
Tournament which was played in six countries 
namely Lesotho, South Africa, Swaziland; Tanzania, 

Zambia and Zimbabwe. 

The tournament began on February 1 and was open to 
players from the six countries which had to form five-a-side 
teams. The teams were required to register for the playoffs 
in their respective countries. Those that made it got the 
chance to participate and represent their countries at the 
finals in Lusaka Zambia.

Castle Lager

5-A-SIDE 
Tournament

South Africa’s Milano FC were crowned the champions of 
the Castle Africa 5 A Side tournament, after defeating the 
tournament hosts, Stout One FC of Zambia 3 -1 in the final 
held at the Futsal & Sports Complex in Lusaka.

Representing Zimbabwe at the tournament was Dairy 
Board FC who claimed the bronze medal by coming third 
in the tournament with a 4-1 victory over Tanzania’s BMM 
FC.

The grand prize for the winning team was a trip to the 2018 
world cup in Russia.
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Carling Black Label, this year went a step 
further to expand its involvement with pool 
in Zimbabwe, by becoming the main sponsor 
of this year’s Zimbabwe Tertiary Institutions 
Sports Union (ZTISU) games which were 
held in Bulawayo from 18 -20 May 2018. 

The Carling Black Label sponsorship 
included providing medals and floating 
trophies for the tournament winners 

and the grand prize of two pool tables for the 
winning male and female teams respectively. 

Seke Teachers College won in the ladies’ 
category, whilst Midlands State University 
were the victors in the men’s division.

Delta’s vision is to enhance sport and culture 
in the country and has been sponsoring 
the game of pool for over 10 years now, a 
relationship that has grown from strength to 
strength.

Midlands State University - Carling Black Label ZTISU Men’s Pool winners Seke Teachers College - Carling Black Label ZTISU Women’s Pool winners

Carling Black Label
Sponsors Pool Tournament

CLEAR BEER BRAND ACTIVITIES





The 2018 Chibuku 
Neshamwari Dance Festival 

was this year bigger and 
better after the introduction 

of a new alternative dance 
competition.

 
Ten traditional dance 

groups were selected from 
each of the country’s ten 

provinces and Guruve 
Marimba Arts Ensemble 

from Mashonaland Central 
were this year’s winners, 
scooping the $7000 prize 

and a trip to China for 
a cultural showcase and 

Expo.
 

The Chibuku Neshamwari 
Dance Festival has been 

a major highlight in 
traditional dance for over 

fifty years and a number of 
talented groups have made 

names for themselves in the 
performing arts field on the 

local scene and abroad.
 

Chibuku Neshamwari is 
a partnership between 

Delta Beverages, National 
Arts Council and the 

Zimbabwe Traditional 
Dance Association and was 

founded in 1963.

SORGHUM BEER BRAND ACTIVITIES

BIGGER CHIBUKU 
NESHAMWARI 2018 
DANCE FESTIVAL 

1st Position - Guruve Arts Ensemble from Mash Central
• $7000 plus a trip to Chins for a Dance Exhibition

2nd Position - Makarekare group 
from Mash East
• $5000

3rd Position-Balamba Art 
from Mat. South  
• $3000

1st Position-Peter and Vein 
• $3000 plus a trip to 
China for a Dance Exhibition

3rd Position-Forget Tribe 
• $1000

2nd Position-The chosen
• $2000

A total of 
five Dream 

Star Groups 
participated in 
the Chibuku 
Neshamwari 

Dance 
Competition 

finals





Coca-Cola recognised 
Zimbabwe’s finest musicians 
who excelled in the 2017 Coca-

Cola Radio Zimbabwe top 50 and 
ZBC TV Coke top 50 along with the 
fans who correctly predicted the top 
five songs with monetary prizes and 
hampers.

Blessing Shumba scooped the first and 
second prize in the Coca-Cola Radio 
Zimbabwe top 50 category, winning 
$4500 and a Coca-Cola hamper. With 
his   hit song Changa Chajaira getting 
a total of 140 256 votes while Tariro 
Ichiripo came second with 138 329 
votes. Winky D dominated the top 50 
videos with Rugare and My Woman 
also walking away with $4500.

Speaking at the awards ceremony, 
Coca-Cola senior brand manager, Vee 
Chibanda said her company was pleased 

to help artists achieve their dreams.

“We are happy as Coca-Cola that the 
top 50 has stood the test of time being 
one of the avenues where artists can 
achieve their dreams,” she said.

“The top 50 music awards competition 
is one of the several ways in which 
The Coca-Cola Company and its 
bottling partners, namely Delta 
Beverages, Schweppes Zimbabwe 
Limited and Mutare Bottling Company 
plough back into the Zimbabwean 
community by helping local artists,” 
she added 

Coca-Cola also rewarded lucky 
viewers and listeners who predicted 
the top five charts with various prizes 
ranging from mobile phones television 
sets and hampers.

MAINTAINS
COMMITMENT TO ARTS INDUSTRY

SPARKLING BEVERAGES BRAND ACTIVITIES

12



As part of our commitment to 
the development of grassroots 
soccer in Zimbabwe, we 

launched the 30th edition of the 
2018 national, COPA Coca-Cola 
soccer tournament on May 15 2018 
at Rusununguko High School, in 
Mashonaland East province.

The Under 15 tournament was 
played on a zonal basis, with winners 
progressing to the district level, then 
provincial championship, culminating 
in national finals which were held at 
Zvishavane‘s Mandava Stadium from 
12-14 July.

COPA Cola-Cola is Zimbabwe’s leading 
secondary schools and youth soccer 
competition, once known as Coca-
Cola/NASH Soccer Tournament. The 
tournament is now in its 30th edition 
for the boys having been launched in 
1989 and it is in its eighth year for the 
girls.

Copa Coca-Cola 
Soccer Tournament 
Marks 30th 
Anniversary

The competition is run in partnership 
with the National Association of 
Secondary Heads (NASH). COPA 
Coca-Cola works in partnership with 
Government and Zimbabwe Football 
Association to make the tournament 
one of the leading events on the 
country’s soccer calendar.

Speaking at the launch Vee Chibanda, 
Coca-Cola Senior Brand Manager 
said the tournament had grown 
from strength to strength with the 
introduction of a regional competition 
involving Zimbabwe, Zambia 
and Malawi select teams from the 
tournament in 2000, where FIFA Youth 
Football rules and regulations are used.
“This year’s tournament is bigger and 
better. The participants and eventual 
winners should be inspired to do well” 
said Chibanda 

COPA Coca-Cola originated in 
Zimbabwe in 1989 and is a national 
youth football tournament that seeks to 

support the development of grassroots 
youth talent. Today, COPA Coca-Cola 
occurs in 68 nations around the world 
including USA, Argentina, Brazil, 
Germany and Chile; and culminates in 
a World Cup style International COPA 
Coca-Cola tournament (ICCC) each 
summer. 

In Africa, COPA Coca-Cola is played 
in South Africa, Mozambique, 
Zambia, Uganda, Kenya, Angola, 
Ethiopia, Tanzania, Malawi, Zambia 
and Zimbabwe as a local country 
tournament. COPA Coca-Cola is also 
played in the Americas, Europe and 
Asia. 

Top talent forms the COPA Coca-
Cola Dream Team which will attend 
an international or regional football 
camp. For Zimbabwe; the 2018 Dream 
Team will represent the country at the 
regional camp, at the end of the year.
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Delta Corporation 
Corporate Affairs 
Director Alex Makamure 

said: “Over the past five years, we 
have invested in infrastructure, 
manufacturing, distribution, 
marketing and skills development. 
We have an enduring belief in 
Zimbabwe. We see a bright future 
ahead, with socio-economic trends 
showing a growing population, 
rising GDP and increased 
urbanisation.”

Coca-Cola Zimbabwe is the main 
sponsor of the Copa Coca-Cola 
football tournament that was 
founded in Bulawayo in 1989.  
Almost all secondary schools in 
the country participate in the 
Under 15 tournament which has 
grown from strength to strength 
reaching about 5000 school 
children both girls and boys and 
about a million teenagers within 
communities. 

CELEBRATES

The Coca-Cola 
Company (TCCC) 

commemorated its 70th 
anniversary of operating 
in Zimbabwe. It began 
operating in Zimbabwe 
as a Company Bottling 

Operation in 1948. 
The first factory 

premises were located 
in Granitesite Harare 

which has subsequently 
expanded to the 

present site known as 
the “Coke Corner.” 

Coca-Cola Company 
currently employs 3000 
employees in Zimbabwe 
in partnership with its 

three bottling companies 
namely Delta Beverages, 
Schweppes Zimbabwe 
Limited and Mutare 
Bottling Company.

Coca-Cola Zimbabwe Country 
Manager Noma Halimana said: 
“We are firmly committed to 
Zimbabwe’s socio-economic 
advancement and we continue 
to invest in our business and in 
community programmes. Some 
of our initiatives include water 
projects in Nyanga, Makoni, and 
Mwoyoweshumba in Manicaland 
province, in collaboration with 
Plan International. We believe that 
powerful partnerships between 
the private sector, government and 
society offer the most effective 
path to development.”

The Coca-Cola brand has existed 
globally for 132 years andMay 
8 marks the day Dr. John S. 
Pemberton sold the first Coca-Cola 
for just 5 cents in Atlanta, 
Georgia USA.

IN ZIMBABWE

SPARKLING BEVERAGES BRAND ACTIVITIES
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Delta Beverages in partnership with Coca-Cola 

is proud to be part of the world’s biggest soccer 

event the FIFA 2018 World Cup, by jointly 

running a competition for branch managers 

who achieved a 5% beverage volume growth at 

OK, Choppies, Spar and Simbisa Brands.  

The competition ran from October 
2017 to March 2018, where the 
winning branch managers walked 

away with an all expenses paid trip to 
Russia to watch live matches of the 2018 
World Cup soccer tournament from 24 June 
to 1 July.

To enhance customer relations and 
customer appreciation, customers also got 
a chance to win holiday package in Victoria 
Falls for three days. 

COCA-COLA 
FIFA WORLD CUP 

INCENTIVE

SPARKLING BEVERAGES BRAND ACTIVITIES
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The Delta-BOOST social responsibility initiative 
is centred on entrepreneurship and sustainable 
environment management which seeks to inculcate 
a culture of recycling through turning waste into 
thriving businesses. 

The programme empowers young people to not 
only be environmental sustainability champions but 
also empowering themselves and their communities 
through recycling, reusing and reducing waste.

The programme is a partnership of various 
Zimbabwean Universities which were grouped 
into teams namely Team Polycycle which 

consists of Africa University, Chinhoyi University 
of Technology and Women’s University in Africa.   
The teams had to come up with environmentally-
friendly business projects which they were rewarded 
for according to the hard work they had put in their 
different initiatives.

The other teams are, Team Thriving Green, which is 
a partnership between Midlands State University and 
Great Zimbabwe University, Team Environmental 
Titans a joint venture between Zimbabwe Ezekiel 
Guti University and Bindura University of Science 
Education, Team Renovators, a partnership between 
Harare Institute of Technology and Catholic 
University of Zimbabwe and Team Green Works from 
the National University of Technology.

The initiative is part of Delta’s vision of a cleaner world 
where natural resources are shared and preserved for 
the future, with projects that focus on profitable waste 
management models. Not only does the programme 
seek to manage waste challenges, it will also create 
sustainable livelihoods for communities.

Highlights from 2018 Projects
 • Team CAST-ELITE are this year making pillows 

from recycled PET bottles.
• Team Environmental Titans are looking at adding 

an innovative mobile application that will assist 
their community in managing waste in partnership 
with their local municipal authority.    

• Team Polycycle managed to get a contract with 
Swift to supply bricks on a schools building project 
that the organisation has embarked on under its 
CSR. 

• Team Polycycle was invited to exhibit at World 
Environment Day Celebrations in Nyabira.   

• CAST-ELITE established a partnership with Africa 
Recycling 

• Polycycle is now a registered company with 
a defined shareholding structure between the 
community and students.

DELTA-BOOST SOCIAL
RESPONSIBILITY INITIATIVE-MAD

(Make A Difference) Recycle campaign.

DELTA IN THE COMMUNITY
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2018 Delta-BOOST FELLOWSHIP 
Social Responsibility Program 

DELTA IN THE COMMUNITY

Make A Difference-MAD Showcase 

In our endless effort to maintain our Social 
Responsibility (CSR) footprint Delta Corporation 
continued with its long-standing partnership with 
The BOOST fellowship in the 2018 Delta-BOOST 
Social Responsibility Program under the Make a 
Difference Campaign- MAD. The program seeks 
to address challenges associated with waste in 
communities through innovative and profitable 
waste management practices that generates income 
and create employment.

The 2018 program was launched in Harare in February 
with a workshop where students from institutions of 
higher learning were trained in Business Management 
and Sustainable Environmental Management 
practices. The Launch also saw the participation of 
the Delta Technical Institute.

 The students were tasked to implement profitable 
waste management models that promote a clean and 
safe society for all Zimbabweans while empowering 
women and youth in the process. Since the launch, the 
teams have been running environmental awareness 
campaigns, and have established businesses running 
for the past year. This will culminate in a showcase on 
the 9th of November at Rainbow Towers Hotel were 
the teams will demonstrate their impact. 

The event will feature an anti-litter awareness 
march, exhibitions by the teams and their project 
participants, as well as business pitches to judges 

who shall decide which projects are worth investing 
in. A total of $7000.00 investment is up for grabs for 
teams who demonstrate scalability and profitability.

The event is a result of the partnership between 
Delta Corporations and BOOST Fellowship under 
the theme MAD “Make a Difference” nurturing and 
shaping talented student leaders who have a mind for 
business and a heart for the world. The aim of the 
program is also to contribute to Delta Corporations 
Sustainable Development imperatives for a Cleaner 
World while contributing to the Sustainable 
Development Goal number 5,8,11 &12.

BOOST is an acronym for “Building Opportunities 
On Student Talent”. The program is for students 
who are keen on leadership, self and community 
development. The program promotes experiential 
learning by offering practical skills, which complement 
the classroom experience. BOOST is operational 
in eleven tertiary institutions across Zimbabwe 
namely, Africa University, Bindura University of 
Science Education, Catholic University in Zimbabwe, 
Chinhoyi University of Technology, Great Zimbabwe 
University, Harare Institute of Technology, Midlands 
State University, National University of Science and 
Technology and Women’s University in Africa. 

Delta is committed to the cause of a cleaner world 
through recycling and sustainable waste management.
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Lagers Plant hosts President

Delta Beverages this year hosted a tour of the Delta 
Beverages lagers manufacturing plant in Harare 
for His Excellency the President of the Republic of 
Zimbabwe, Cde. Emmerson Dambudzo Mnangagwa. 
The president got a general overview of the plant, 
how it operates and an opportunity to observe and 
fully understand the manufacturing process of lager 
beer.

In his speech at the tour the president described 
Delta Corporation as a pillar of the Zimbabwean 
manufacturing sector with value chain linkages 
to agriculture and the commercial sectors of the 
economy.  He also said he was pleased to hear that 
the Company had invested more than $500million 
since 2009 in modernising its manufacturing plants, 
distribution fleet, cold drink equipment and ancillary 
systems.

“I have learnt today that Delta is a key player in 
the Zimbabwean economy employing around 4,800 
employees and contributing significantly to the fiscus 
through excise duty and value added tax, income tax 
and PAYE”, said President  Mnangagwa. 

“My Government fully endorses and support 
the effort and the confidence your company has 
continued to show in our economy. We are committed 
to playing our supportive role of creating an enabling 
environment for businesses to thrive and maximize 
stakeholder and shareholder objectives. Zimbabwe is 
open for Business,” he added.
The tour of the plant was the first by a sitting 
head of state or government since the factory was 
commissioned by Sir Roy Welensky, then Prime 
Minister of the Federation in February 1962.
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The women’s Linc is a group of women linked with 
the Coca-Cola Company through Delta Beverages, 
Mutare Bottling Company and Schweppes that aims 

to assist underprivileged children mostly in remote areas 
with the Feed a Child Campaign and the construction of 
classroom blocks.

The Women’s Linc programme that runs under the theme 
“Lead Inspire Connect” is designed to develop women both 
in the workplace and at a personal level. The programme 
also aims to empower the community through the assistance 
and resourcefulness of women. 

This year the women aim to raise funds for the construction 
of a classroom block at Cheuchi satellite-Primary School in 
the Makonde District which uses pole-and-dagga structures 
as classrooms 

Speaking at the Women’s Linc platform seminar at Delta 
headquarters in Harare in June, Coca-Cola Zimbabwe 

country manager Noma Halimana said the programme 
was committed to make a change in the lives of those less-
privileged by using their positions to make a difference.  

“This year we are aiming to raise funds for the construction 
of a classroom block at Cheuchi Primary school which will 
go a long way in assisting the children who have to learn 
in makeshift structures,” said Halimana. “As influential 
women within Delta, we saw it necessary to use our 
positions and put them to good use by helping the school 
children who have to learn under unfavourable conditions.” 

Last year the Women’s Linc donated foodstuffs such as 
peanut butter, maize meal, sugar, dried fish and soft drinks 
under the Feed a Child scheme and Keep Them in School 
Campaign. Previously, they have also made donations to 
Harare Children’s Home.

Women’s Linc

DELTA IN THE COMMUNITY
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As part of our Corporate Social Responsibility (CSR) 
programme, Delta Beverages in May this year donated 
traditional music instruments worth $5000 to Chiedza 
Childcare Centre.

The instruments included marimba, drums and 
shakers. Part of the donation also included traditional 
dance attire and shoes.

Speaking at the handover ceremony of the instruments, 
Delta Corporate Affairs Executive Patricia Murambinda 
said the donation was part of the organisation’s continued 
initiatives to give back to the community and the 
disadvantaged.

“Through our CSR programme at Delta, we saw it necessary 
to assist the children who mostly come from disadvantaged 
backgrounds,” said Murambinda. “We hope the musical 
instruments will go a long way in helping to discover and 
nurture talent among the children. 

“We have been supporting the Centre for many years 
through different initiatives and will continue to lend a 
hand whenever we can,” she said. 

Chiedza Child Care Centre director Spiwe Chakawa hailed 
Delta’s kind gesture which she said was going to help the 
children in expressing themselves through music.

“We appreciate what Delta has done for us today in terms 
of psychosocial support,” said Chakawa.  “The instruments 
help the children express themselves through music and 
dance. We are truly grateful for the support Delta continues 
give us today.  

Chiedza Childcare Centre is a local non-governmental 
organisation that supports under-privileged children; 
mostly those who have been affected by HIV and Aids. 
Delta Beverages has been supporting the Centre for many 
years and previous donations saw the drilling of a borehole, 
construction of a classroom block and installation of a solar 
geyser

Delta donates 
to Chiedza 

Childcare Centre
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Delta Corporation has continued to be a pillar of direct 
support to communities through the Delta Schools 
Infrastructure Programme whose main aim is to construct 
learning facilities at one or two primary schools every year 
in conjunction with members of the community.

The programme has been running for more than 10 
years and has assisted schools in all of the country’s 
10 provinces. This initiative includes the construction 

of model classroom blocks, supply of furniture and other 
services. 

Members of the community contribute to the initiative by 
providing labour, moulding bricks and supplying water 
during construction to instill a sense of ownership which is 
important for maintaining the facilities. 

This year there are two projects currently underway namely: 
Binga Primary School – Matabeleland North Province and 
Fairview Primary School – Matabeleland South Province 
which will be commissioned before the end of the year. 

Construction has also commenced at Chihambakwe 
Primary school in Masvingo for completion next year and 
for Midlands province the project is on selection phase. The 
value of construction for the four schools stands at $160 000.
Delta also runs a bursary programme to support gifted but 
underprivileged students to enroll for Advanced Level and 
university studies, with a current enrolment of 60 learners 

DELTA SCHOOLS
ASSISTANCE PROGRAMME

every year. The value of the bursary scheme stands at $200 
000 a year

The bursary scheme also aims to provide a better 
opportunity to students in rural schools who would have 
performed exceptionally well at Ordinary Level and wish 
to proceed to Advanced Level and ultimately to university. 
The programme provides a gender-balanced approach 
to the selection of the beneficiaries in order to ensure 
equal opportunities for both the boy and the girl child. 
Children from less-privileged urban areas are also given an 
opportunity to be part of the programme.

“The bursary scheme also aims 
to provide a better opportunity 

to students in rural schools 
who would have performed 

exceptionally well at Ordinary 
Level and wish to proceed to 

Advanced Level and ultimately 
to university.”

DELTA IN THE COMMUNITY

24



Delta has continued to support underprivileged and gifted 
students through the Delta Bursary Programme.

The bursary programme targets students who would have 
performed exceptionally well in their Ordinary Level 
studies wishing to enroll for Advanced Level. It also assists 
those wishing to enroll to universities but cannot afford to 
enhance their studies due their different circumstances and 
backgrounds.

A total of 270 students have benefited from the bursary 
programme since it started in 1996 and Delta has spent 
more than $1,2 million over the past 10 years at an average 
spend of $120 000 per year.

Apart from assisting students from difficult circumstances 
the programme also benefits biological dependants of Delta 
employees whose positions of employment qualify them for 
the assisted learning benefits.

Delta Bursary 
Programme

Delta Bursary Induction



Delta continues to improve livelihoods in the marginal 
communities by promoting sustainable production 
of the much-loved opaque beer (Chibuku Super) 

raw material in the rural areas. 

A commendable 90% of the business’ malting sorghum grain 
is grown by the rural folk under careful supervision of the 
highly-skilled Delta agronomy team. It is the organization’s 
vision to give back to the community by identifying key 
sectors in the communal sector that deliver sustainable 
economic growth and improved livelihoods for the poor by 
including them in the value chain process. 

Delta invests in continuous training to ensure farmers 
are abreast with solutions to challenges that every season 
brings. Several endemic and emerging limitations to 
optimal productivity such as changing rainfall patterns and 

new transboundary pests present daily challenges for the 
sorghum farmer. The results of careful and planned training 
programmes ensure farmers attain maximum yields as they 
will be fully-aware of the challenges that may arise and the 
solutions to tackle these. 

Programmes implemented by Delta include:
• One on one extension support (Agronomist-to-farmer);
• Participatory research by farmers (With primary focus 

on new improved varieties and improved farming 
techniques);

• Farmer group discussions (Direct interaction and 
conference calling with agronomists);

• Content development and distribution via bulk SMS 
and;

• Field discussion days (As shown in the picture).

Delta will continue to promote production of sorghum in 
the future as it presents an alternative sustainable crop that 
can withstand droughts thereby giving hope to the rural 
farming community. Delta will also continue to research 
on and perfect the crop’s climatic adaptability in order to 
improve the value chain profitability.

Communal Malting 
Sorghum farming

Delta Agronomist T.Panganai addressing sorghum farmers at a field day in Chiredzi 

DELTA IN THE COMMUNITY
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Delta Agricultural Services Unit in partnership with 
barley farmers held a barley farming discussion day 
and toured the barley fields at ForeFront Farm in 
Marondera.

Delta holds Barley
Discussion Day

This year Delta has invested close to $3 million on 
the  barley contract farming scheme and contracted 
45 farmers who target to produce yields of over 30 

000 tonnes of barley.

The organisation saw it vital to invest in barley contract 
farming since barley is the major raw material for lager 
beer production.  The discussion day which has become 
a major event on Delta’s calendar is to enable farmers to 
share knowledge about barley farming so as to improve 
quantity and quality of yields of this vital brewing crop. 

Speaking at the event, Delta Beverages Agricultural 
Services Research and Extension Agronomist Donald 
Ruponga said such events were crucial for farmers and all 
stakeholders to meet and share ideas on barley farming to 
realise better yields.

“The purpose of this discussion is to meet as farmers and 
input suppliers to share technical information on barley 
growing with the intention of improving yields and quality 
which will ultimately improve productivity and viability of 
the farming operations,” said Ruponga. 

Speaking at the same event Delta Beverages Supply chain 
Director Cynthia Malaba said it was necessary for Delta to 
engage barley farmers in these discussions.

“There has been 28% increase in the lager beer business, 
so it is important for us to work together with the farmers 
so that we meet the demand, our consumers are very 
sensitive so we need to continue to deliver to satisfy our 
markets,” said Malaba

Delta Beverages has been supporting barley contract 
farming for over 50 years, contracting farmers under the 
winter barley scheme.
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Delta Corporation
JOINS THE FIGHT AGAINST CHOLERA

As part of our commitment to doing business in a way 
that improves livelihoods and helps build communities, 
Delta Corporation extended its “MAKE A DIFFERENCE” 
(MAD) campaign on combating post-consumer waste 
through an intervention to assist the cholera stricken Glen 
View and Budiriro communities.

DELTA IN THE COMMUNITY

A total of 450,000 litres of clean water was delivered for 
domestic use to the residents of Glen View and Budiriro 
during the weekend of 8-9 September 2018, and continued 
with daily deliveries for a further week. This initiative was 
part of efforts to mobilise resources to contain the spread of 
cholera. 

In addition, to provision of clean water, the company availed 
a front-end loader to assist the City Council of Harare to 
remove refuse and solid waste that had accumulated in the 
area. Most areas of the two suburbs were cleaned as part of 
the Company’s ‘CLEANER WORLD’ thrust to manage solid 
waste in the environment. 
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Delta Corporation this year invested over $260,000 towards 
the upgrade and rehabilitation of the road junction that 
links Fairbridge Chibuku Super plant with the major Harare 
to Bulawayo highway. 

Delta Invests in Fairbridge 
road rehabilitation

The upgrade of the Chibuku Super plant at Fairbridge in 2016, 
saw an increase of volume of traffic to and from the plant 
particularly the heavy motor vehicles that ferry raw materials 
and finished product. It became necessary to improve the 
safety of traffic entering the highway or maneuvering from 
the highway into the premises. 

This project fits well into Delta’s integrated and sustainable 
development framework which was part of the Brewery 
redevelopment in 2015/16.  The company invested in 
an effluent line to service the Umguza communities, 
the Fairbridge Police Camp and the Brewery at a cost of 
$2,7million. The water line supplying the Umguza community 
from Bulawayo City was also upgraded. 
This solidifies the Company’s thrust to improve livelihoods 
and help build communities.
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Delta Corporation scooped the Best Zimbabwean Exhibit: Food Group at the 59th edition of the 
Zimbabwe International Trade Fair (ZITF). Delta beverages Corporate Affairs Executive Patricia 
Murambinda had the opportunity to show His Excellency, President Dr. Emmerson Dambudzo 

Mnangagwa the Delta stand while he was touring some of the exhibitions at the trade fair. 

Delta Scoops Best 
Zimbabwean Exhibit 

at ZITF

DELTA IN THE COMMUNITY
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Delta Beverages Held their annual schools Tour at Granitesite soft drink plant and the Home of Shumba Maheu 
plant in Willowvale. The students got an opportunity to tour the plants and were shown the manufacturing processes 
of Delta Beverages soft drinks and Maheu.

Seven schools came through for the tour namely Tsungai Secondary school, Lord Malvern High School, 
Waddilove High School, Ezekiel Guti Community College, Fatima Zahra College, Sodbury Primary 

School and Helen Mcghie School.

Delta Holds Schools Tour
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Delta Beverages has embarked on an aggressive 
wellness and fitness programmes which focus on 
the health and general wellbeing of all employees. 

The organisation has also managed to set up clinics in 
Harare CBD, at Lagers plant, soft drinks plant, at Chibuku 
plant and at Belmont plant in Bulawayo where employees 
can be attended to by medical practitioners when they are 
not feeling well. 

Wellness days are held at all the Delta plants every year 
where workers get access to voluntary blood pressure 
checks, breast cancer tests, eye checks, dental checks, 
diabetes tests and HIV testing and counselling.  

Lagers Plant Wellness Initiatives:
The team at the Lagers plant in Southerton Harare has set up 
four Wellness activities, namely Physical Wellness, Emotional 
Wellness, Environmental Wellness and they have partnered 
the National Blood Services for quarterly blood donations at 
the plant.

The blood donation initiative has seen blood donors at the 
plant increasing from a mere nine donors in 2016 to 
currently 
35 committed blood donors every quarter.

The Lagers plant has taken the physical wellness domain 
seriously by participating in various marathon activities 
and currently there is a fitness club that meets twice a week. 
The club also ensures that the social wellness domain is 
addressed, which refers to one’s ability to interact with 
people around them and having meaningful relationships.

The Lagers plant is also on an environmental wellness 
drive which seeks to address the issues below:
• Environmental wellbeing includes trying to live in 

harmony with the earth by understanding the impact 
of your interaction with nature and your personal 
environment and taking action to protect the world 
around you,

• Protecting yourself from environmental hazards and 
minimizing the negative impact on the environment are  
also critical elements,

• Leading a lifestyle that is respectful to our environment, 
minimize any harm done to a critical part of 
environmental wellness. Examples of environmental 
threats includes air pollution, ultra violet radiation 
in the sunlight, chemical, noise, water pollution and 
second hand smoke.

“Those who think they have no time for exercise will soon or 
later have time for illness”.

Employees participating in the quarterly blood donation drives.

Delta in Wellness 
programme

WELLNESS
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Chitungwiza Brewery Wellness Day

Delta Transport Services Wellness Day
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What is Cancer?

Cancer occurs when cells mutate and begin to multiply out 

of control. The abnormal cells may spread from the source 

to other parts of the body and that is called metastasis. 

Commemorations of this day started in 2000 aimed to:

• Promote research for cure;

• Prevent the disease and;

• Improve awareness. 

What is prostate cancer?

It is a medical condition that occurs in men. This cancer 

develops in the prostate, a gland in the male reproductive 

system where seminal fluid that carries the sperm is 

produced. 

What causes Prostate Cancer?

Like most cancers, the cause is unknown. Predisposing 

factor may include:

• Family history of prostate cancer (Genetics);

• Age over 40 years;

• Dietary and lifestyle habits;

• Male hormonal changes especially from middle age and;

• Race/Ethnicity-commoner in black men.

Signs and Symptoms of Benign Prostatic 
Hypertrophy (Enlarged Prostate) and 
Prostate Cancer

According to James Wysock a Urological Oncologist, 

Prostate Cancer is notoriously symptom free in its early 

stages. 

There may not be any symptoms for a long time hence the 

importance of getting screened.

Advanced Prostate Cancer may present the following:

1. Trouble urinating;

• Hesitancy (Person waits longer for urine to come 

out due to pressure on the urine pipe); 

• Poor stream (Urine force gets reduced with time due 

to blockage of the urethra);

• Terminal dripping (Incomplete emptying of the 

bladder leading to drops well after passing urine); 

• Urgency (At times the person is forced to run to the 

toilet);   

• Nocturia (Going to the toilet more often at night);  

2. Discomfort in the pelvic area;

3. Frequent urinal tract infections due to poor emptying of 

the bladder;

4. Bone pain in the hips, spine and ribs;

5. Blood in semen (rare);

6. Nerve pain, muscle weakness and numbness in the feet 

and;

7. Erectile dysfunction.

This edition focuses on Prostate Cancer. World Cancer Day is 
commemorated annually on 4 February, The 2018 Theme is “We can, I can” 
and has been the same since 2016. The Theme calls for collaborative efforts 
to reduce the global burden of cancer. Individual and collective efforts can 

help in minimizing the impact. 

Step Change News
Prostate Cancer

WELLNESS
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Drink water from
a safe source or 
disinfected water 

(boiled or chlorinated) 
only.

Cook food or reheat it
 thoroughly and

 eat it while still hot.

Wash your hands thoroughly 
with soap or ash under 

safe running water after using 
the toilet and before handling, 

preparing or eating food.

Wash fruits and vegetables
 using safe water 

before eating.

Dispose of human excreta in
 a recommended toilet.

Avoid eating uncooked food unless
 it can be peeled or shelled.

tep changeLimited

Prostate Cancer Screening

Prostate Cancer is a complex disease which is difficult 

to detect in early stages. However, there are modern Life 

Line Screening methods like Prostate Specific Antigen 

(PSA) test. This helps with early detection leading to 

early treatment with positive outcomes. The high PSA 

levels are used in conjunction with a physical digital rectal 

examination and a prostate biopsy to confirm diagnosis of 

prostate cancer.

• An abnormal PSA is only an indicator of prostate cancer 

prompting further tests;

• Transrectal Ultrasound Scan of the Prostate and 

Bladder;

• Magnetic Resonance Imaging (MRI) scan is one of the 

confirmatory measures;

• An ultrasound guided biopsy confirms and assigns a 

grade or level at which the cancer would have spread 

and;

• Physicians will advise individuals on the frequency of 

tests otherwise annually after age 40. 

Preventive measures

Prevention is difficult but the following lifestyle measures 

may mitigate the risk of getting Prostate Cancer

1. Eat well-balanced low fat, low cholesterol diet all the 

time and use high zinc nutritional supplements

2. Regular exercise-healthy body mass index is key in 

cancer prevention

3. Minimise alcohol intake 

4. Reduce or quit smoking 

5. Periodic health assessments for screening purposes

6. Kegel exercise-it involves gentle pulling down, hold, 

release muscles around the scrotum several times a day 

7. General good care of the body, rest and stress 

management 

Management/Treatment

Treatment options vary and depend on the following:

• Stage of the cancer

• Age and patient’s wishes

• Side effects of the drugs

• Other health problems

The following are some of the treatment 
methods
1. Hormonal Therapy

2. Radiation to contain further spread

3. Removal of the lump or prostate gland in initial stages

4. Chemotherapy - use of cancer treatment drugs

5. Healthy diet 

Source: www.cancercenter.com/prostate-cancer/symptoms

For further details contact the nearest health facility, 

Doctor or s.maseko@delta.co.zw
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